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AMPLIFYINGVOICES

1. How do | find my authentic 2. How to be engaging and
voice and lead the way? connect with a community?
3. How to never run out of ideas 4. How do | offer value in the
for content? social and digital space?

and more...
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Where do
| begin?
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Find something you LOVE talking
about ALL THE TIME

W h < re d O CONSISTENCY is key because it
‘ beg 18 7 helps create CONTEXT

CONTEXT is the space for voices to
interact with each other
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SBUILD A COMMUNITY

e FIND an existing community you can
contribute to and be INTENTIONAL in your

search.

e SUPPORT by being a valuable member of the

community

e A community is BUILT around authentic voice
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|[dentifying Your
|deal Voice

YOU CAN EVOLVE YOUR VOICE OVER TIME

Conversationalist Curator Creator

e Create spaces for e Possess a level of e Expert on the topic
new conversations knowledge around at hand

e Lift and amplify a topic e Has aclear POV
other voices ¢ Agile in identifying and communicates

e Your audience the best voices them consistently
learns, explores and e Serves as a guide to e Original and unique
grows with you its community how they

communicate



Anatomy of a
: \
Voice
SPEAKING & LISTENING
e Listen carefully to your community's needs
e Speak to add value

e These two components of a voice evolve your types of voice
from Conversationalist to Curator to Creator



3 ways top
creators make
their content

engaging
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Open Story Loops

TRY THESE OUT NEXT TIME YOU CREATE CONTENT FOR SOCIAL

® ® ® ® O
Powerful tool to We're wired to How | got hired The 3 mistakes They 7
capture want to close and fired all everyone is questions
attention the loop within making on people forget to
24 hours social media ask during an

interview



Make Your Audience Feel (Y

SPEAK TO THEIR HEART

rTVYTY

HUAMANIZE YOUR MESSAGE SHARE A STORY INSTEAD OF INVITE PEOPLE TO GATHER
BEYOND THE STATS AND FACTS PREACHING OR TELLING AROUND
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Help
Did you inspire them to see
ChCI ﬂge something newly?

Their Minds

Did you help change the audience's
mind?

Did you wow them with your
unique perspective?




o
How Do | Not Run _ ﬂ
Out of Ideas?

USE THE REMIX STRATEGY

e Select your message
e Select something you love or admire
» Make it relevant to your audience



Make Mistakes.

IT IS HUMAN TO MAKE MISTAKES.
IT MAKES YOU REAL.
TRANSCEND BEYOND PERFORMATIVE NOISE TO A HUMAN VOICE



Learn to Apologize

STEPS TO A PROPER APOLOGY

APOLOGIZE IN A TIMELY MANNER
BE OPEN & UPFRONT
ACKNOWLEDGE WHAT HAPPENED
THANK FOR THE FEEDBACK
OUTLINE CLEAR ACTION PLAN




N

STOP ASKING:

WHAT'S IN IT FOR ME?

START ASKING:

WHAT'S IN IT FOR MY COMMUNITY?




O

BE A VOICE
NOT JUST NOISE
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L et's Connect!

LET ME KNOW HOW | CAN HELP.

Email

hana@presence.gg

LinkedIn
/hanateresa park

|G & Facebook

@teresaparkoficial
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